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The annual Americas Food & Beverage Show & Conference in Miami has
three days of dynamic business exchange and high-impact networking,
held on September 14-16, 2026 at the Miami Beach Convention Center.
This event proves to be a vital platform for small and medium-sized
enterprises to engage with qualified buyers, explore export opportunities,
and navigate the evolving challenges of a global marketplace. Every year
the AFB Show aims to accelerate growth and its pivotal role in shaping
the food and beverage industry across the Americas.



Why the AF&B Show Matters I

Miami is the U.S. Gateway to
Latin America & the Caribbeadn

e AF&B is the only major U.S.
show that connects:
o LATAM exporters
o Caribbean suppliers
o U.S. importers
o Global distributors

e AF&B is not just a trade show —
it is a trade corridor



About the Organizer

WTCM Economic Impact from
2024

* Trade Shows $150 million
USD in total economic
activity supported in the
region

* $11.3 million USD in total
personalincome and local
consumption

 Facilitated an estimated $450
million in global trade
transactions.

A/~ WORLD TRADE CENTERS
) ASSOCIATION

CONNECTING BUS

INESSES, GLOBALLY.

About the World Trade Center Miami (WTCM)

Founded in 1971, the Wor

ld Trade Center Miami (WTCM) is a

nonprofit organization and a member of the World Trade

Centers Association,a g
more than 90 countries.

lobal network of over 300 WTCs in

For over 50 years, WTCM has facilitated international trade in
Miami, generating international sales, boosting exports, and

creating a robust platform

m WORLD TRADE CENTER

for foreign investment.



AF&B SHOW

BY the numbers
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Exhibitors

100 - hours of
specialized content

Who Attenas?

e Importers &
Distributors

Supermarket Chains  NEEVR/ - BN -
- Foodservice Operators c g ) Gountries
« Hospitality Sector % 6 Continents

« Private Label
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Estimated value of trade/sales at the show

Based on exhibitor self-reported deals; buyer meetings, and post-show surveys conducted by World Trade Center Miami.
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2026 Show Floor

3 Halls of the
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Otficial AFB Show App 2z -
Statistics Lo aw
America
I I FOOD & BEVERAGE SHOW
With the AF&B Mobile Show App, VERAGE SHOW
Show participants connect, schedule, and engage - all —
- = H View Exhibitor and
onh one plattorm. Even staying connected after the show! —=5' Attendee Profiles
e 400/o of Participants Used the Show ﬂllll Schedule £/

Appointments

e 34,000 Connections Made
» 1,900- Discussions Made . o
o Rl Exhibitor and Product Information from the prior AFB L=
Show remains accessible on the official AFB Show App for a
Explore the

full year! wntil the Following Year's Show Dates) Floor Plan




Top-tier decision-makers with
significant purchasing power are
selected to participate. Hosted
Buyers must commit to booking
meetings with exhibitors at the Show.

e Buyers are pre-qualified

e Travel & hotel are supported

e Meetings are pre-scheduled

e Exhibitors meet decision-makers



This year’s Americas Food & Beverage Show showcased
its most diverse international presence to date — a
powerful testament to Miami’s role as the trade gateway
of the Americas.

e International Pavilions representing global innovation, export
excellence, and culinary diversity.

e New Pavilions added every year, making their debut and expanding
their international footprint at the Show.

e Country of Honor, featuring 50+ exhibitors across multiple food
and beverage categories.

e Strong international delegations strengthen trade relationships
and bilateral opportunities.




: 2 Across all Platforms
AF&B Social Media Reach St Dk

Accounts Reached Total Views Total Followers

30,836 475,515 ~25,000

Aug-Sep Aug-Sep Aug-Sep

Total: 473,515

" 50.2% Non-followers
" 49.8% Followers

**Audience includes importers, distributors, brand
owners, retailers, and international trade officials **




AF&B Industry
Newsletter

The AF&B Newsletter is a year-round
digital publication delivering food &
pbeverage trade news, market trends,
and show intelligence to a qualified
international subscriber base.

AF&B Partners gain visibility across a
qualified, decision-maker audience
before, during, and after the Show —

extending exposure well beyond the
show floor.

Americas «a
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NEWSLETTER

Industry Insights Market Trends Event Outlooks

The Americas Food & Beverage Show enters 2026 with momentum, focus, and
early planning already in motion. Our global community is actively preparing for the

year ahead as new opportunities take shape. Stay tuned for upcoming
announcements!

SAVE THE DATE FOR 2026 RESERVA LA FECHA PARA 2026
September 14-16, 2026 14-16 de septiembre de 2026
Miami Beach Convention Center Miami Beach Convention Center

e Subscriber Count: ~ 50,000
e Open Rate: ~10%-15%
e Click Through Rate: ~ 2%-3%



Americas AF&B in Media
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We are excited 10 De 3 part of the Americas Food & Beverage Show & Conference!
»

2 ry N This event &5 2 great Chance 10 CONNect, leam, and COLaDORe WIth top indust)
International Supermarkel.News { \ 11 Taste the Future: Americas Food & Beverage Show 2025 Returns! proasionat. cktvely n e food ind beveage seckr, ’
 Event Dates: September 10-12, 2025
Is" M a g aZI n e {lh j Know more: https://Inkd.in/dyTE3FNG * Locatone M BeschComentin Centr

U Eary Birg pricing ends Juy 3z

Home LatestNews v  Productmews v  Privstelobel v FreshProduce v  Supermarkess v Reporss v Reeail Techmology v Register Now: https://inkd.in/gEQUbfq2 Learn more and register at the i beilow. Hope 1o see you ai i Miarmil

Register now & Learm more: Mg/ nkd in/'eqfta Zc

#ClOCoverage #AmericasFBShow2025 sFoodAndBeverageExpo #TasteTheFuture G Gworay ami Association of Feod

#GlobalFoodTrade #Foodinnovation2025 #FoodBusinessNetworking l:::’,:w, #oodimponts PAmEriCask 00SANdBever 3geShow
f Sovenge

The Americas Food & Beverage Show Welcomes 18

A . R r—— International Pavilions to Miami, Spotlighting Global Trade :"“dsmms FEPONOPPOrRINKIEs SrOOMUSLTy FNAdS e e eyt
. 4 Americas in-unsn;TcEM! BEA 2025 Opportunities —— .
& CONFERENCE lami Beach Convention Center ©27th August 2025
— Americas
\» M FOOD & BEVERAGE SHOW .L =
NEWS ADVICE HEALTH RECIPES TECHNOLOGY FOODINDUSTRY v  VIDEOS — & CONFERENCE @ fote e comn Americas

Algeria, the Diaspora Comeback & A Global Culinary Marketplace S S conFERENCE

— 10-12 SEPT

o
|

MIDA INFORMA “VOZ...

FOOD & BEVERAGE MIDA PARTICIPA DEL USA FOOD EXPORT GROUP
TECHNOLDGY REVIEW PUERTO RICO 20-3.0 -

El Vicepresidente Ejecutivo de MIDA, Lic
Manuel Reyes Alfonso, participé del USA
Food Export Group Puerto Rico 20-3.0, con
una presentacion sobre MIDA y la situacién
de la Industria en Puerto Rico

& with Americas Food and Beverage Show

- g

CRYSTAL

DIAGNOSTICS

ESPANA, PAIS DE HONOR EN AMERICAS FOOD & BEVERAGE SHOW

— Espana como el Pais de Honor de
s 2025. Espaia ha sido una parte

Americas

\r FOOD & BEVERAGE SHOW

C
. :E,m:ﬁ;?:z;g;d;é;:z::,}zg::izzzde AMERICAS FOOD SE——
aontribuido :‘:o;zuoglar?al;unos de 8 BEV E RA GE SHUW -, b i T Buyers and Food & Beverage Professionals, v

los productores de alimentos y
bebidas més innovadores y de alta
calidad del pais en el centro del

< . comercio internacional” Para méds

El World Trade Center Miami se informacidn y registro en el Americas

You are invited! Join us to discover and sample
new and unique products from around the world.
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Where you see 3 QR code, it
will take you longer




Amazing opportunities to carry your business forward M e Et ﬁ I 0 hal Buve rs All central America, Caribbean Islands and Florida
faster and more profitable. - customers go there

Great Exposure I P %
for Food and ‘ <= |
Beverage market
in the USA and
Latin America

It is the best
platform to show
your product and

get a future

clients.

Without a doubt, the best gateway to the Central and South
American markets. And the best place to meet our

You can find anything from Fruit and Veggies to Meat and
distributors in these regions

Dairy products and Sweets

A prime place to build direct T A &G/ : U‘:‘- ) Tremendous
connections with / RS X
international suppliers, < : R B Ty .
' upp Y | NG ¢ products and
retailers, and distributors W N |

nation states

variety of

, Great show,
It’s a world stage lots of decision

to network and makers - many Amazing show to expand more

showcase your it - . -
P DEpOCLILIESka international and domestic networks
usiness ==



AF&B Media Partnership

Through its Media Partnership Program, the Americas Food & Beverage Show works with
selected Food & Beverage, Trade, and Business media organizations to deliver year-round
visibility, on-site exposure, and editorial access to the global food and beverage industry.

What AF&B Provides for What AF&B Requests from
Media Partners Media Partners

Exhibit space on the show floor e Pre-show editorial or listings
Magazine / Publication distribution at e Half, Full, & Double Page AD Spreads

show entrances e Website Banners
Logo and URL on AF&B website e Show listings on Website

Logo placement in AF&B newsletters e Email newsletter promotion
Logo in official show directory » Social media amplification
Social media promotion « On-site coverage

e Show passes

« Speaking Opportunities (slot permitting)

e Post-show recap or features

LOOKING TO PARTNER WITH US? CONTACT ENRIQUE SORI, ESORI@WTCMIAMI.ORG



Press & Media Show Access

Press: Classified as working journalists in print,
broadcast and digital media for established trade or
consumer publications, online or broadcast media
outlets. This includes reporters, writers, editors,
producers, photographers and camera crews.

Freelancers: Must have published or broadcast within
the past 12 months on topics related to the food &
beverage industry. Please submit clips or alink to
articles as part of the badge registration process. If
on assignment, please include a letter of
assignment from a publication.

Bloggers: Must provide evidence that they have been
active and blogging for at least 12 months on topics
related to the industry. Please upload links to blog
and postings as part of the registration process.

Social media Influencers: (those who do not have a
qualifying blog but own and manage a social media
account of 2,000 or more followers on at least one
social network: Facebook, Twitter, Instagram,
Pinterest, YouTube) will be evaluated on a case-by-
case basis based on content relevance and quality.

Media Services: Publishers, media execs, or media
sales for an outlet that has relevance to the industry.
Proof of business and title are required as part of the
registration process.

Registration is complimentary upon
approval from Show management.

Application Form can be found on our website,
www.americasfoodandbeverage.com




For Press & Media Partherships Inquiries
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ENRIQUE SORI
COMMUNICATIONS & DIGITAL STATEGIES MANAGER

WORLD TRADE
CENTER®
MIAMI

Americas

FOOD & BEVERAGESHOW
& CONFERENCE

9 esori@wtcmiami.org

www.americasfoodandbeverage.org
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